
 GET THE GAME PLAN 
 FOR SUCCESS.
   Segmented data from Acxiom can help your     
   client tackle this huge retail opportunity.

   Consumers spent over $15 billion* last year leading up to the 

    biggest game of the year, and this season that number is 

     expected to grow. So now is the time to plan your strategy 

      to reach these consumers before they buy. 

        Acxiom’s in-depth data can narrow your target based on  

         a number of dimensions, including who are the biggest Big 

           Game spenders, who’s most likely to decorate their home  

for the occasion and who will likely make a major home  

furnishing purchase prior to the game. 

Available for targeted digital media buys through a variety of distribution partners including DMPs, DSPs, 
ad networks, exchanges, mobile platforms, online video platforms and trading desks — see the latest 
partner list today at www.acxiom.com/partners. 

For more information about how these and other targeted audiences can 
pay off big for you and your clients before this year’s game, email us at 
dataguru@acxiom.com.

* https://www.statista.com/statistics/217141/super-bowl-weekend-related-consumer-spending-in-the-us/

Choose from any of these audiences:
BIG GAME BIG 
SPENDERS 
This group is all in 
for the big game. 
From home décor, to 
furnishings to snacks, 
this demographic 
spares no expense 
when it comes to 
entertaining.

AVID FANS 
Sure, some tune in for 
the commercials, but 
not this demographic. 
Speak to the hardcore 
football fanatics, 
whose eyes will be 
glued to the set from 
pre-game until they 
hand out the trophy.

CASUAL OBSERVERS
Did you know that over 
20% of Americans tune 
into the game just for 
the commercials? We 
can tell you who these 
casual fans likely are, 
so you can market 
directly to them.

ENTERTAINING 
EXPERTS 
More than just an 
array of great food and 
drinks for their guests, 
this niche is likely to 
spend whatever it 
takes to make their 
home comfortable 
and inviting for the big 
game — even if that 
means making a major 
furniture purchase.

TV AFICIONADOS
For many fans, the 
biggest game of the 
year is the time they 
decide to upgrade to 
that big TV they’ve had 
their eye on. If your 
client sells TVs or other 
home electronics that 
a fan can’t live without, 
now is the time to 
reach out to them.


