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Score = Correlation Rank + AUC% + % of Non-Customers Correctly Classified + (1.5 * % Customers Correctly Classified)

2019 SEGMENTATION  
COMPETITIVE  
BENCHMARK STUDY
EXECUTIVE SUMMARY

PERSONICX® PRIME IS THE LEADER IN  
CORRECTLY IDENTIFYING TOP CUSTOMERS
Since delivering the first break-through household-level segmentation system nearly 20 years ago, Acxiom has continued to 
push the boundaries of innovation in data science and consumer segmentation. Now, Acxiom has done it again, with Personicx 
Prime—a new dual-segmentation system that provides individual consumer insights nested in household composition to better 
represent modern consumers. 

Personicx Prime was subjected to a competitive benchmark study by an independent third party for validation on success metrics 
the system could offer marketers. The results did not disappoint, with Personicx Prime topping the list for the three distinct customer 
audiences analyzed (best, better, active) in a compiled score for ranking of correlation, predictive power and classification accuracy. 
The system was validated in terms of: 

• Segmentation Strength: Personicx Prime ranked highest of all the segmentation systems in terms of 
identifying discrete differences between customer populations and the national norms. 

• Segmentation Performance: Personicx Prime had the highest cumulative index for each customer 
audience (best, better, active) at both the 20% and 50% ranked cutoffs, with an average index of 300 for the 
top 20% of all three audiences. This represents a lift of up to 35% more than the nearest competitor. 

• Segmentation Classification: Personicx Prime was shown to be the clear leader in correctly identifying 
customers, with an accuracy of 74-75% for the best and active customer audiences, and a 75% accuracy in 
correctly identifying non-customers for the better customer audience. 

• Segmentation Predictiveness: Personicx Prime shows high levels of predictiveness for customers/
non-customers. 

 BEST CUSTOMERS BETTER CUSTOMERS ACTIVE CUSTOMERS
   SEGMENTATION SYSTEM SCORE SEGMENTATION SYSTEM SCORE  SEGMENTATION SYSTEM   SCORE
 Personicx Prime 3.0663 Personicx Prime 2.8745 Personicx Prime 3.0507
 A 2.7887 D 2.8034 D 2.7968
 D 2.7326 A 2.7125 B 2.4617
 B 2.5303 B 2.3877 A 2.4500
 C 2.2769 C 2.0705 C 2.4260



The definition of segmentation: to divide the marketplace into parts, or segments,  
that are definable, actionable, profitable and have growth potential. 

Segmentation systems have many uses, but at a high level, can be summarized as a tool for quickly and easily determining the who, 

what, where and why of consumer behavior. All of that helps marketers in selecting high-value audiences to focus attention on and 

providing a framework and insights on which they can build an improved customer experience for attraction, growth and loyalty. 

In many instances, the marketing data leveraged to select audiences and interact with them is siloed, dated, and, quite often, not at 

a person level. Personicx Prime better represents modern consumers and their interactions in a digitally oriented marketplace. 

Other interesting findings from the study: 

•  Individual-level cluster assignment, rather than household level, leads to improved system performance. 

•  Increased granularity (number of clusters or segments) generally leads to improved system performance in 

terms of more precisely defining an audience. 

•  Systems developed using k-means segmentation techniques generally outperform more simplistic rules-

based gridded systems (Personicx Prime is a k-means segmentation system).

Personicx Prime can improve many facets 

of marketing campaigns—from market 

analysis to customer acquisition strategies, 

customer experience and beyond—

allowing marketers to create omnichannel 

campaigns and interactions that are truly 

targeted, personalized and powerful.  

It is available for:

• File enhancement

• Audience selects

• Reporting and analysis

Personicx Prime is available for use  

throughout the marketing ecosystem,  

across all channels, including online  

display, search, mobile, addressable  

TV, email and direct mail.

To find out more, visit acxiom.com/prime,  
or email info@acxiom.com.
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