
The healthcare industry continues to evolve and transform. There is a shift toward providing patient experiences and 
value as consumers demand a more value-based exchange with their healthcare providers. In today’s current climate, 
it is more important than ever for payers and providers to better understand, engage and connect with prospective 
patients in their communities.

While the healthcare industry leverages a wide spectrum of claims and patient data, getting a holistic picture of the 
patient and community overall requires third-party consumer data and insights that provide the crucial puzzle pieces 
that, when assembled, reveal a comprehensive view of the patient and the community.

KEY USE CASES
• Better understand your prospective patients to power lasting connections

• Acquire new patients within your community for better healthcare outcomes

• Leverage third-party patient data and insights for people-based engagement

ACXIOM’S NEW PATIENT INSIGHTS PACKAGE
Getting a holistic understanding of your patient community is critical, and leveraging third-party consumer data and insights 
provides the understanding you need to effectively connect and engage prospective patients. Acxiom’s Patient Insights 
Package is a great way for payers and providers to leverage third-party data insights to make lasting connections and take 
advantage of a strong data portfolio of offerings. 

With Acxiom’s Patient Insights Package, payers and providers can leverage unique prospective patient insights on the 
communities they serve with a unique data and list package created specifically for the healthcare industry. It consists of more 
than 110 attributes that provide key health-related insights including lifestyle behavioral insights, demographics and health 
indicators on the patient community to enable payers and providers to more effectively reach and engage with the community.

PATIENT INSIGHTS AND TOUCHPOINTS
InfoBase® is the largest collection of U.S. consumer information available in one source. It provides the most accurate and 
comprehensive consumer data insights and touchpoint data on 250 million addressable consumers to enhance and reach 
audiences. It offers more than 1,500 attributes representing 100% of marketable U.S. consumers and households. Acxiom 
data also offers global reach across APAC, EMEA and the Americas overall. 

BETTER CONNECT WITH 
PROSPECTIVE PATIENTS 
IN YOUR COMMUNITY



PATIENT BEHAVIORAL PREDICTORS
Acxiom Audience Propensities™ are market leading behavioral and attitudinal indicators which are created based on 
known, actionable information and tied to online transactions, shopping intent, attitudinal data, media behavior, etc.,  
to accurately predict brand affinity and preferences, in-market interests and timing, and media viewing habits.

PATIENT SEGMENTATION
Personicx® offers market-leading, multi-dimensional consumer segmentation solutions for consumer analysis, personalization 
and engagement. Personicx is the premier consumer audience segmentation and visualization system, offering five  
specialized extensions.

PATIENT INSIGHTS PACKAGE ATTRIBUTES

 
Leverage powerful data about real prospective patients for your unique geography to power offline or digital 
engagement campaigns. 

WHY ACXIOM 
• More than 50 Years of Data Management Expertise

• Patented Identity Resolution Capability

• World’s Largest Omnichannel Identity Graph

• HIPAA Compliant and HITRUST Certified

• Global Commitment and Leadership in Data Privacy

Personicx Lifestage Cluster Code	 Dollars–Health	 Business Owner–Input Individual	 Consumer Prominence Indicator	 Health–Medical Supplies

Personicx Lifestage Group Code	 Health–Allergy Related Interest in HH	 Recent Divorce–Input Individual	 Home Owner/Renter–Reseller	 Health–Medical Supplies/Orthopedic

Population Density	 Health–Arthritis/Mobility Interest in HH	 InfoBase Affordability U.S.	 Apparel–Men’s Big and Tall–C	 Health–Nutraceuticals and Vitamins

Women’s Plus Sizes	 Health–Cholesterol Focus in HH	 Race Code (Low Detail)	 Apparel–Womens –Plus Sizes	 Magazines/Fitness

Community Involvement–Supported Financially	 Health–Diabetic Interest in HH	 Country of Origin (High Detail)	 Donation/Contribution	 Magazines/Health

Ethnic Group	 Health–Homeopathic Interest in HH	 Hispanic Language Preference	 Health–Cardiac Health	 Economic Stability Indicator Financial

Orders–Health	 Health–Orthopedic Interest in HH	 Prescriptions by Mail Propensity	 Health–Diet/Weight Loss	 Recent Home Buyer

Dollars–Apparel–Men’s Big & Tall	 Single Parent	 Ailment Rx Online Search Propensity	 Health–Female Wellness	 New Parent

Adult Age Ranges Present in Household–100%	 Income–Estimated Household–100%	 Biking/Mountain Biking	 Health–Joint/Mobility	 Recent Divorce

Children’s Age Ranges Present in Household–100%	 Education–1st Individual–100%	 Exercise/Health Grouping	 Name/Gender–1st Individual	 New Mover

Number of Children–100%	 Income–Estimated Household–Narrow Range–100%	 Sporty Living	 Date of Birth–1st Individual (YYYY/MM/00)	 Vehicle–Known owned Number

Home Owner/Renter–100%	 Smoking/Tobacco	 High–Tech Living	 Name/Gender–2nd Individual	 LifeStages Code

Home Length of Residence–100%	 Community/Charities	 Site Zip (RP)	 Base Record Verification Date	 Gender–Input Individual

Marital Status–100%	 Cooking–Low Fat	 Fips County Code (RP)	 Date of Birth–2nd Individual (YYYY/MM/00)	 Technology Adoption Propensity Score

Age in Two–Year Increments–1st Individual–100%	 Exercise–Running/Jogging	 Fips State Code (RP)	 Working Woman	 Product Propensities–Teletrends Internet User

Presence of Children–100%	 Exercise–Walking	 Home Assessor Parcel Number (RP)	 Credit Card Indicator	 Product Propensities–TeleTrends–Cellular User

Number of Adults–100%	 Health/Medical	 Occupation–1st Individual	 Date of Birth–Input Individual (YYYY/MM/00)	 Overall Match Indicator

Household Size–100%	 Dieting/Weight Loss	 Occupation–2nd Individual	 Occupation–Input Individual	 Customer Data Match–Individual Level

Underbanked Indicator	 Gender–1st Individual	 Suppression–Mail–DMA	 Number of Sources	 Customer Data Match–Household Level

Education–2nd Individual	 Gender–2nd Individual	 Product Propensites– Use a Smart Phone	 Attitude and Behavior Propensities–Weightloss	 Customer Data Match–Address Level

Education–Input Individual	 Race Code –1st Individual	 Attitude & Behavior Propensities–Employment Status	 In Market Propensities–Have a Baby	 Order Fresh Food for Meals Online

Dollars–Apparel–Women’s plus Sizes	 State Abbreviation	 Advertised Medicine Inquirers Propensity Score		

Dollars–Food and Beverage	 Brand Name Medicine Propensity Score	
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TO FIND OUT MORE, visit acxiom.com/healthcare  
or email info@acxiom.com.


